
with a sick child in regular and associate 
the afternoon and members can view 
work into the night to their dues as a worth­
write a report. I've while expense," says 
learned how to be an Kirschner. Columbus 
association executive concurs: "Ken has 
and how to be a par­ transformed SIGMA 
ent, and how to do into a professionally 
both at the same time." managed organization 

Doyle's devotion to that has given the in­
his children receives dustry a venue where 
accolades from matters of substantial 
SIGMA members. concern to independent 
Says Kirschner: "If marketers can be dis­
you look in any mod­ cussed in an open and 
ern-day Webster's sophisticated way." 
Dictionary, there Doyle emphasizes 
should be a picture that SIGMA is first and 
of Ken under the foremost "an organiza­
definition of a single tion of people who 
dad. He's single­ market motor fuel. If 
handedly raised we do our job right, ev­
three terrific kids." erybody in the country 

In December 2000, benefits from lower 
Doyle and his three fuel prices. People 
children-KimberIy, might lay awake at 
now 19; Marjorie, 16; night thinking about 
and Patrick, 14­ buying a beer, a steak, 
blended families with or a Twinkie, but they 
his new wife Laura don't fantasize about 
and her children,
 
Courtney and Hunter Jones,
 
ages 14 and 11, respectively.
 
"They are all my family and an
 
important part of who I am,"
 
says Doyle.
 

Enhancing SIGMA's Value 

"SIGMA's job is to continue 
keeping its members aware of po­
tential changes in the business of 
selling gasoline so they can make 
necessary adjustments and plan 
for the future they know is com­
ing," says Doyle. "We don't create 
change but we can serve as an 
early warning system." 

"In the last 20 years Ken has 
enhanced the value of a petro­
leum marketer against some very 
serious obstacles from govern­
ment and industry so that both 

Ken Doyle, then-fiancee Laura
 
Fleming, and their five children.
 

SIGMAhas given
 

me mylivelihood
 

along with my ability
 

to be a full-thYle
 

parent to fYly kids.
 

They've helped me
 

realize that getting
 

thejob done is more
 

in1portant than
 

punching the clock.
 

buying gasoline. It's a 
necessary evil, so we 

need to make the process as 
painless and as efficient as we 
possibly can." 

Says Tom Allen: "Ken is very 
adept in making our case come 
across in the best possible way. 
SIGMA has been more than just a 
job for him-it has become his life." 

Doyle is proud to be associated 
with the people who make up 
SIGMA. "These are real tough, 
competitive entrepreneurs who 
have the ability to move forward 
in their world. They are going to 
survive and thrive, and SIGMA 
helps them do that, and we do it 
with style." _ 

Peggy Ann Brown, Ph.D., is a 
writer based in Alexandria, Va. 

14 INDEPENDENT GASOLINE MARKETING JANUARY/FEBRUARY 2001 


